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The COVID-19 pandemic has impacted various aspects of people's lives, including 
the economic sector that occurred in Tanjung Waras Hamlet, Merak Batin Village, 
RT 15, South Lampung. The observations show the residents’ lack of knowledge 
and creativity in managing the harvest of chicken livestock to improve the 
creative economy of the residents. Therefore, to maximize this potential, our 
community service team from the University of Muhammadiyah Lampung assists 
the community by utilizing chicken harvest to improve the economy. The 
research method used is qualitative, with activities consisting of preparation, 
assistance, implementation, evaluation, and monitoring. Data is collected using 
observation techniques, questionnaires, interviews, and group discussion forums 
(FGD). This activity was carried out on 6-12 July 2021 in Tanjung Waras Hamlet, 
Merak Batin Village, RT 15 participants with 20 participants. The results of this 
activity show that: 1) 90% of respondents succeeded in making frozen food 
products made from chicken. 2) sales results after being processed into frozen 
food products provide profits of up to more than 75%. This also makes residents 
more creative in processing raw chicken pieces into processed products that can 
provide income and help residents overcome economic problems during the 
COVID-19 pandemic. Marketing of processed products is carried out by residents 
from home and also through social media. 
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INTRODUCTION 


The COVID-19 pandemic has impacted various aspects of people's lives. One of the aspects 
affected is the economic sector (Fahrika & Juliansyah, 2020; Nicola et al., 2020). This economic 
impact has a wide impact throughout Indonesia. The economy of each region is threatened (Dwivedi 
et al., 2020; Kramer & Kramer, 2020; Kurniasih, 2020). Each experience decreased productivity in 
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that individual's economic activities (Torrido & Aryan, 2021). Another impact is an increase in 
layoffs, which causes some people to lose their income and purchasing power. As a result, the demand 
for animal food decreases among lower-middle-income people (Ilham et al., 2020). This influence 
occurs throughout Indonesia. One of the affected villages is Dusun Tanjung Waras, Merak Batin 
Village. Merak Batin Village is located in the Natar sub-district and is 90 km west of Kalianda, the 
capital city of the South Lampung Regency. The potential area of Merak Batin Village, of which the 
average resident has an area of 20-40 m2, about 60%, is used to develop chicken farms. However, 
villagers still need to maximize this potential. The results of observations that can be obtained in the 
field show: 
1. Location Most residents who work as chicken farmers experienced a significant decrease in 
income during the pandemic. 
2. Chicken Price Decreased from Rp. 25,000 per kg to 12,000 per kg. 
3. The residents need to gain knowledge in processing the results of the harvest of chicken 
livestock using only selling chickens valued per Kg. 


Because of this, it is necessary to provide assistance to improve the community's creative 
economy by making processed chicken products or frozen food. Research (Bernando, & Faisal, 2015; 
Sula & Chamalinda, 2021) said that the average food and beverage market growth reached 16.6%. 
Changes in people's behavior and lifestyle during the Covid-19 pandemic could impact people's 
consumption patterns. It is predicted that each individual will need ready-to-eat food with a long 
shelf life, compared to maintaining the intensity of shopping for fresh goods, as was the habit before 
the pandemic. 

Some of the services engaged in improving the community's economy include: (Biyatmoko & 
Rostini, 2020) providing training to the community so that they can carry out broiler farming with 
good technical requirements for chicken production to provide higher economic value and will 
further prosper the local community, (Utami et al., 2020) by providing training and assistance in 
raising chickens in Camplong II Village, (Utpalasari et al., 2021) providing education in improving 
quality free-range chicken entrepreneurs from breeding to harvesting and even utilizing chicken 
livestock waste, (Sinolungan & Lalamentik, 2019) empowering the community's economy through 
chicken farming business training and forming a joint business group for chicken farming and 
(Muthoharoh et al., 2022) about utilization of egg shells as a business opportunity effort . The 
difference between this service and the service that has been done is that this service focuses on the 
utilization of chicken harvest. This activity aims to achieve: 1) the public obtains wider information 
about processed products with raw material for chicken pieces; 2) improving the community's 
economy during the Covid-19 pandemic. 


METHOD 


The method used is qualitative with implementation in community service activities, as seen in 
Figure 1. 


Figure 1. Stages of Activities 
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The activity will be held on July 6 - July 12, 2021. The series of activities can be seen in Table 1. 


Table 1. A Series of Frozen Food Processing Assistance Training Activities 


No Activity Time Person Responsible 

1 Conducting student July 6 Chair and faculty 
recruitment and members 
debriefing 

2 Conducting Focus Group July 7 Chair and faculty 
Discussions (FGD) in members 
coordination with village 
officials 

3 Develop topics to be 8-11 July Chairperson, faculty 
delivered and members, and_ student 
demonstrated members 

4 Implementation of July 12 Chairperson, faculty 
activities (discussions, members, and_ student 
cooking demonstrations members 


of processed chicken 
meat in the form of 
nuggets and dim sum) 


e Preparation phase 
The preparatory activities will be carried out from July 6 to July 9, 2021. The activities 
carried out in this preparatory stage are: 

1. Student recruitment, three students are involved in this service activity. 

2. Focus Group Discussion (FGD) is intended to build mutual awareness about the impact 
of covid-19 on the local economy and find the potential of broiler chicken, which is 
carried out in coordination with village officials. The team tries to find additional 
information regarding other community needs related to the theme, which is an asset 
that can be used as an asset to be developed and agreed on the program to be 
implemented. 

3. Student debriefing, at this stage, students are given directions about the activities to be 
carried out. Students are also involved in preparing the material to be delivered. In 
addition, students also help assist the community. 


e Implementation 


This activity was carried out on July 12, 2021, in the Tanjung Waras, RT 15. This community 
service activity was a follow-up to the previous activity. A total of 20 residents participated in 
activities regarding the utilization of the harvested chicken, which is the residents’ biggest source of 
income. This activity was carried out as a discussion forum with residents regarding using harvested 
chicken, the largest source of income for residents. To increase public interest in the utilization of 
this harvest, performances were carried out in the form of making nuggets and dim sum as examples 
of processed products. In addition, the public is also given an overview of the income that will be 
obtained if they do online marketing. 


e Assistance 
The community easily applies assistance to residents in processing products. Assistance 


activities for the manufacture of processed chicken products by students and assisting residents in 
processing frozen food can be seen in Figure 2. 
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Figure 2. Assistance Process for Making Frozen Food Processors 


e Evaluation and Monitoring 


Evaluation will be carried out at the activity's beginning, middle, and end. At the beginning of 
the activity, the level of understanding of group members will be evaluated on the material that will 
be given in the training, which includes an understanding of the management of making processed 
chicken products. At the end of the training, an evaluation of the mastery of the material provided is 
carried out. The evaluation was also carried out on increasing the productivity of processed chicken 
products, evaluating participants' understanding using structured interviews, and measuring 
performance. LP3 M carried out monitoring in the middle of the activity to determine the level of 
success and the possibility of completing activities. At the same time, an evaluation at the end of the 
activity will be carried out to determine the activity's success level and the possibility of program 
continuation. Overall indicators of the activity's success include several parameters: a) maximizing 
the processing of harvested chickens; b) carrying out the online marketing process. 


RESULTS AND DISCUSSION 


The impact of the outbreak of the COVID-19 pandemic in our country, especially in Lampung 
and, more specifically, in the Inner Merak Village, greatly affects the community's economic sector. 
Lack of information and motivation limits residents from maximizing the yield of broiler chickens, 
which are the main source of income for most of the community. Rasyid and Sirajuddin stated that 
one of the advantages of broiler/beef chicken is that it can be harvested within 32-35 days (Istiqamah 
et al., 2019). 

However, the lack of information and motivation of the community resulted in limited 
knowledge of the community to carry out their production of crops. This service activity is carried 
out to help residents improve their economic conditions during the pandemic. Furthermore, it is 
hoped that the community can develop a processing business for the residents’ chicken harvest 
through MSME processed chicken products. This activity can be seen in Figure 3. 


Figure 3. Processing Chicken 
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Initial activities were carried out through discussion forums with the community. The first 
thing carried out in this discussion was to inform residents about the importance of maximizing the 
processing of the chicken harvest. For example, suppose income decreases drastically because the 
existing beef-chicken resources are sold without processing. In that case, residents can maximize it 
by selling the chicken with various processed chicken products. For example, residents continue to 
sell unprocessed chicken but spare the harvested chicken to make other processed products. 
Therefore, the implementation team motivated the residents to use the land in this discussion forum. 
This looks very simple, but if it is not maximized, it will only become an empty land overgrown with 
grass that cannot be processed into anything. 

One of the well-known processed chicken products is processed frozen food. Frozen food 
processed products during this pandemic have become a choice for residents to meet their animal 
protein needs. This is supported by a survey showing that as many as 60.2% of respondents prefer 
to buy frozen food products to minimize the virus transmission risk (Amalia et al., 2021). One factor 
is to reduce the risk. The transmission of this virus is temperature controlled in the storage of frozen 
food products (Evita, 2018). The survey also showed that as many as 74% of respondents bought 
frozen food products made from chicken. Therefore, in this service activity, the team provided 
information to residents about processed products. Frozen food, which is not familiar to people's 
ears, and cooking demonstrations make examples of processed frozen food products such as nuggets, 
chicken sempol, and chicken meatballs. 

As for how to process the manufacture of frozen food, namely nuggets: 
1. Grind or blanch the chicken with cold water (ice water) 
2. Prepare a container, tear the skinless white bread, and then soak it in milk 
3. Mix the ground chicken into the soaked white bread, and add the finely chopped garlic, salt, 
pepper, seasoning, and four eggs. 
Prepare a pot for steaming. 
Prepare a baking sheet, grease it with butter, and line it with parchment paper. 
Put the dough into the pan, then steam for about 45 minutes 
Once cooked then cool, then cut into pieces according to taste 
Prepare the batter (flour, water, and eggs) in a separate container, and then prepare the 
breadcrumbs 
9. Roll the cooked dough flour into the dipping dough, then roll it into the breadcrumbs until it 
runs out 
10. Store in a container, then freeze. 


COO) Oe 


Figure 4 shows the processed products of Frozen Food as follows. Nuggets are among the most 
popular foods today (Mulyaningsih, E., & Ramadhani, 2019). 


Figure 4. Processed Results 


The residents’ interest in processing chicken meat into frozen food can be seen from the 
enthusiasm the residents when asking questions. Not only asking questions, but some also suggested 
other possible variations that can be made from this chicken meat. For residents to be more 
motivated to maximize the yield of the chicken harvest to overcome this economic problem, the 
activity implementation team provides information in the form of calculating how much capital is 
needed and how much will be obtained if residents can process these resources. 
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The interview and questionnaire results are displayed in Figure 5. 
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Figure 5. Understanding of Respondents in the Process of Making Frozen Food 


Based on the data, it was found that respondents understood frozen food processed 
ingredients, namely 35% of the age group of 21-30, 35% of the age group of 31-40, and 20% of the 
41-50-year-old age group. In contrast, 10% are participants who do not know about frozen food 
processing. 

Meanwhile, other data showed an increase of more than 75% in frozen food sold by 
respondents and informants. This increase in sales can be seen in table 2. 


Table 2. Average net income from frozen food processed products 


Net Income Average (Day/Month) 
Sales before being processed into frozen food Rp. 7.200.000, - 
Sales after processing into Frozen food Rp. 12.825.000 
Income 
15 
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Figure 6. The Differences in Income between the Processed and Unprocessed Harvested Chickens 


This happens for reasons of efficiency and effectiveness for alternative food needs because 
people are now completely practical in processed frozen food products that are easy to store and use 
at any time (Sula & Chamalinda, 2021), and consumers buying interest in frozen food products is 
very significant (Setiadi et al., 2020), and Frozen food is known as a food that is one of the lifestyles 
in today's society (Rahardjo, 2016; Yunitasari et al., 2014). These results prove that community 
service has achieved the set goals. The public obtains wider information about processed products 
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with raw material for chicken pieces and improves the community's economy during the Covid-19 
pandemic. 
CONCLUSION 


Utilization of the chicken harvest in the manufacture of frozen food for residents of Tanjung 
Sari Hamlet, Merak Batin Natar Village, South Lampung, is expected to be an alternative for making 
processed products that can be easily accessed and can open up business opportunities, especially 
during the COVID-19 pandemic and post-pandemic as an effort to increase the economy as well as 
reasons for efficiency and effectiveness for alternative food needs and the proceeds from the sale of 
processed frozen food products help improve the community's economy during the covid19 
pandemic. 
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